


4.1.3 Digital Platforms for E-commerce

In recent years, digital platforms have
transformed the entrepreneurial landscape for
youth in Africa (Ajide & Osinubi, 2023). These
platforms lower barriers to entry for young
entrepreneurs by offering significant cost
advantages, enabling startups to thrive with little
to no initial investment and reduced tax burdens.
A male respondent from Burundi noted, "Online
sales are profitable at the moment, because they
are less costly and there is no tax to pay." This
shift to digital commerce has created accessible
pathways For aspiring entrepreneurs and
boosted the growth of youth-led enterprises
amid economic challenges.

4.1.4 Potential in the Emerging Markets (Green
Economy and Gig Economy)

The emergence of the green economy has
provided fertile ground for this new wave of
innovators, who are motivated by a blend of
personal ambition, social responsibility, and
environmental consciousness (Gangiah, 2024).
When respondents were asked about their
motivations for starting ventures in the green
economy and, more broadly, in youth
entrepreneurship, their responses revealed a rich
tapestry of inspiration and determination.

A male respondent from Sierra Leone shared,
“Yes, | have thought of that.. just that it can only
happen when there are available opportunities for
such. | got my inspiration from my passion for a
safe environment.”

Meanwhile, a Nigerian Female respondent said,
“Seeing the impact of plastic pollution and
knowing that millions of women lacked access to
safe menstrual products pushed me to develop a
biodegradable alternative made from plant-based
fibre.”

Another youth from Burundi shared, “Passion for
art and nature drove me to address waste and
demand for unique products.”

Through this research, it became clear that
enthusiasm for green job entrepreneurship is
further supported by UNDP-backed initiatives,
such as the Néré Project in Burkina Faso, which
has empowered young people to engage in
green entrepreneurship. Echoing these
qualitative insights, survey results reveal that
47% of young people “agreed” that emerging
markets, such as green jobs, provide viable
opportunities for entrepreneurship.

4.1.5 Financial Independence

Eight of the 14 countries stated that they pursue
youth entrepreneurship to achieve Ffinancial
independence and address real-life challenges.
Across these countries, young people repeatedly
emphasised that financial autonomy is essential
for their entrepreneurial ambitions. As a female
respondent from Cameroon asserted, “We
cannot do anything if we are not financially
independent.” Similarly, a male respondent from
Ghana noted, “young people want to be financially
independent while solving real-life challenges.”
These testimonies reveal how the desire for self-
sufficiency and a determination to create
solutions in their communities inspire many
young Africans to embark on entrepreneurial
ventures.

4.1.6 Interpersonal Skill Development. (Value
for oneself and others)

Young entrepreneurs emphasised that the
success of their entrepreneurial journeys relied
on commitment to developing interpersonal
qualities, such as self-awareness, resilience,
patience, and, crucially, an orientation toward
creating value for others. For instance, a female
respondent from Cameroon described “the
importance of focus and self-awareness,
emphasising the need to stay committed to
personal goals.” In Burkina Faso, another female
respondent noted, “in business, you must remain
resilient and have courage. Never give up when you
care about something.” Patience was repeatedly
underscored by a female respondent from Sierra
Leone, who explained, “Starting a business
requires patience.”
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Significantly, the most striking insight was the realisation that entrepreneurship is not only about
personal success but also about benefiting the wider community. A male respondent from Ghana
reflected, “The biggest takeaway has been learning how to create value for others using your skills, and
how that, in turn, creates value for you.” This perspective highlights a vital lesson: by focusing on
solving real problems and serving others, young business owners have found that their growth and
opportunities multiply.

This indicates that while many young people are still learning about green jobs and emerging markets,
there is evident enthusiasm and confidence in their potential. Youth recognise green jobs as promising
opportunities for entrepreneurship and economic growth, even if their current knowledge about
these fields is limited. This optimism suggests a strong foundation for future engagement and
investment in green sectors.

4.2 Enablers of Economic Sector Growth through Youth Entrepreneurship

4.2.1 Financial Empowerment

Financial empowerment is crucial for youth entrepreneurship and broader economic growth across 14
countries. Young people emphasise the need for access to funding, financial independence, and
investment literacy to build sustainable businesses. Empowering youth through mechanisms like
youth-friendly funding schemes and green financing has been argued to increase the likelihood of
establishing viable enterprises that contribute to local economies. Support measures such as tax relief
and reduced import duties for green startups are also seen as essential. Quantitative data shows that
22% of young people identified access to funding as the most beneficial support, while 27% ranked
financial support as the key government contribution to startup development. (see Figure9).

Role of government policies in supporting the growth of start-ups
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Figure 9: The role of government in supporting the growth of start-ups

These insights are
indicative that financial
empowerment plays a
pivotal role in Fostering
individual

entrepreneurial
endeavors and
promoting inclusive and
sustainable economic
growth.

Furthermore, academic insights confirm that perceived access to finance significantly strengthens
young people’s entrepreneurial attitudes, abilities, and intentions, particularly in contexts where
financial literacy is also promoted (Svotwa et al., 2022). Similarly, literature from a multi-country study
across Africa highlights the positive link between Ffinancial inclusion and youth-led firm creation,
emphasising that accessible financial services can enable more young people to enter and thrive in the
entrepreneurial space (Ajide, 2020).
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4.2.2 Entrepreneurship Education as a
Foundational Enabler

Entrepreneurship education is essential for
economic growth, especially as youth in the 14
countries call for practical, experience-based
learning. They advocate for African education
systems to prioritise skills such as digital
literacy, vocational training, and business
development to help students create income-
generating ventures and drive innovation. This
approach aligns with findings from Gwija, Eresia-
Eke, and Iwu (2014), which emphasise that
practical entrepreneurship education enhances
youth readiness and business success. The need
to strengthen and destigmatise vocational
training was highlighted, with young people
insisting that it should be valued alongside
academic degrees and tailored to labour market
demands. Svotwa et al. (2022) support the
notion that aligned education fosters
entrepreneurship.

Youth also emphasised integrating innovation
and entrepreneurship into education, proposing
the creation of Innovation Labs, Maker Spaces,
and green initiatives that Foster creativity and
sustainability. A demand for more inclusive
learning environments was clear, where
students can experiment with ideas and access
mentorship, believing that aligning education
with entrepreneurial skills can unlock Africa's
economic potential.

4.2.3 Policy and Institutional Support

Across the 14 countries studied, young people
unanimously emphasised that effective policy
and institutional support are essential enablers
of youth entrepreneurship and, by extension,
broader economic growth. Quantitative insights
substantiated the need for targeted support.
Figure 10 captures youth views on the
government’'s role in supporting start-ups,
indicating clear priorities for both regulatory
streamlining and financial assistance.

[6] United Nations Conference on Trade and Development.

Reducing
government
4« regulations.

Financial
support

Regulatory
simplification
climate
Access to

Favourable
investment
climate

Figure 10: Role of Government in Supporting Start-ups

Respondents primarily cited Ffinancial support
(27%) and access to funding (22%) as the most
beneficial forms of support. Although less
explicitly mentioned, the overall importance of
policy and ecosystem development was strongly
implied through these consistent calls for more
enabling environments.

The call for policy changes aligns directly with
recommendations from the
UNCTAD[1]/Commonwealth Policy Guide on Youth
Entrepreneurship, which advocates simplifying

business registration, integrating
entrepreneurship into education policy, and
offering incentives for  youth-led and

environmentally friendly start-ups (Mugione et al.,
2023; OECD, 2017).

Literature indicates that young people call for the
creation of engagement platforms that enable
them to actively participate in shaping policy,
access mentorship opportunities, and connect
with support systems, being recognised as
partners rather than mere beneficiaries (Blackburn
& Gamble, 2024).
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Therefore, targeted and youth-responsive policy
and institutional reforms are not just supportive
measures; they are foundational catalysts for
sustainable economic transformation. By
empowering youth entrepreneurship through
policy and institutional enablers, governments
can convert youth innovation into tangible
engines of national development.

4.2.4 Exposure and Capacity Strengthening

To accelerate economic growth, the Ffull
potential of youth entrepreneurship must be
unlocked with exposure and strategic
partnerships. Across all 14 countries, young
people emphasised these elements as vital to
scaling ideas into sustainable ventures with
broader economic impact. This viewpoint aligns
with the UNDP Youth Co: Lab initiative report
(2023), which states that exposure to
entrepreneurship ecosystems through national
strategies, training, and international
partnerships significantly enhances youth's
capacity to contribute to inclusive economic
growth.

Youth show creativity and entrepreneurial
ambition but face gaps in networks, mentorship,
and international exposure. Strategic
partnerships, especially public-private
collaborations like telecom-backed innovation
hubs, are crucial for addressing these gaps. They
provide resources, facilitate knowledge transfer,
and connect young entrepreneurs to
opportunities. Aspyee (2022) emphasises that
structured industry placements and private-
sector partnerships equip youth with skills and
networks often lacking in traditional education.

The research findings indicated that 19% of
youth prioritise  business training and
mentorship, and 15% emphasise market access
opportunities. Exposure to fundamental market
dynamics, relevant data, and insights is a crucial
enabler for youth entrepreneurship in emerging
markets.

[6] United Nations Conference on Trade and Development.

The OECD titled "Unlocking the Potential of
Youth Entrepreneurship in Developing Countries:
From Subsistence to Performance" (2017)
highlights that a lack of market intelligence and
strategic advice hinders young entrepreneurs'
competitiveness. International collaborations,
cross-border learning, and participation in
regional platforms are deemed vital for adapting
to evolving economies and enhancing business
resilience. Literature arqgues that increased
visibility, capacity building, and confident market
entry enable youth-led enterprises to drive
innovation, create jobs, and integrate African
economies into regional and global value chains
(Obuya & Moronge, 2022).

4.2.5 Media, Awareness Building, and Social

Acceptance
Media, infused with storytelling and
entertainment, significantly shapes youth

perceptions of entrepreneurship (Edoro, 2023).
Respondents across 14 countries affirmed the
media's vital role in transforming perceptions
and building support for youth-led innovation.
Highlighting both successes and real-world
challenges through "edutainment" is crucial for
awareness and understanding emerging sectors.
Participants emphasised leveraging visual and
digital platforms, particularly for sustainability-
focused ventures. Effective social media use
enhances visibility and brand appeal (Europe et
al., 2025). Digital literacy training and
collaborative content creation are needed to
amplify reach. Simplifying complex ideas and
partnering with media professionals is
recommended. Technology, paired with digital
branding, helps overcome market barriers (Mumi
et al, 2025) and attract support, thereby
normalising youth participation.
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5. Recommendations

AU-EU Joint Vision Pillar(s)

Recommendations

1. Incentivise youth-led green entrepreneurship through
tax relief, green financing, and support for eco-
innovations in sectors like agriculture, recycling, and
renewable energy.

Green Transition & Energy Access

2. Integrate green skills, environmental stewardship, and
climate entrepreneurship into all levels of formal and Green Transition & Energy Access
informal education.

3. Promote youth-driven digital media and storytelling to
highlight green economy opportunities and shift Green Transition & Energy Access
mindsets towards sustainability.

4. Expand youth access to funding via youth-friendly
grants, accessible loan Facilities, and targeted Economic Integration & Investment
investment literacy programs.

5. Embed practical, market-driven entrepreneurship
education and destigmatise vocational training in Economic Integration & Investment
secondary and tertiary curricula.

6. Simplify business registration and regulatory
processes for youth-led enterprises and foster public- Economic Integration & Investment
private partnerships for market access.




6. Conclusion

This research highlights the significant potential of youth entrepreneurship to drive economic
growth and sustainable development across Africa, particularly in emerging sectors like the green
economy. Young people demonstrate a nuanced understanding of entrepreneurship, linking it to
problem-solving, financial independence, and societal contribution. Their perspectives reveal a
pragmatic approach to business, shaped by lived experiences and local challenges. Entrepreneurship
is viewed as a means to address community needs, foster innovation, and create employment
opportunities, aligning with broader trends in the literature (Agyapong & Boateng, 2017; World
Bank, 2020).

Notably, there's a growing recognition among youth of green jobs and eco-innovations as viable
entrepreneurial avenues. From recycling industrial waste to solar energy initiatives, young people
are actively identifying and utilising these opportunities as dual mechanisms to tackle environmental
degradation while creating sustainable livelihoods. This demonstrates awareness and enthusiasm for
aligning entrepreneurship with climate action.

Barriers to Youth Entrepreneurship

Despite this entrepreneurial drive, numerous barriers constrain youth's ability to translate ideas into
sustainable ventures. Financial barriers emerged as the most significant constraint, encompassing
both access to start-up capital and long-term business sustainability. Young entrepreneurs face
prohibitive start-up costs, limited collateral for loans, high import duties, and complex licensing
requirements. These barriers are often amplified for young women, who encounter gender-based
biases and restrictions on property ownership, highlighting structural inequities (Enterprise
Research Centre, 2014).

Skills and knowledge gaps also limit entrepreneurial success. While education is valued, it is often
overly theoretical, insufficiently practical, and poorly aligned with real-world business contexts.
Youth report limited exposure to entrepreneurial training, financial literacy, proposal writing, and
market research, as well as inadequate guidance on emerging sectors like green jobs. Furthermore,
mentorship deficits and language barriers limit access to knowledge and resources, particularly for
rural and less educated youth. Without practical skills and supportive networks, young
entrepreneurs struggle to navigate the complexities of launching and sustaining viable businesses.

Structural and institutional constraints further compound these challenges. Bureaucratic
inefficiencies, weak regulatory frameworks, and poor infrastructure create an environment where
young entrepreneurs must contend with delays, inconsistent electricity, unreliable transportation,
and limited market access. These systemic barriers undermine confidence, dissuade the
formalisation of enterprises, and exacerbate the risk-averse mindset prevalent among young people.
Motivational and psychosocial factors, including fear of failure, low confidence, and limited visibility
of role models, further restrict engagement in entrepreneurial activities.



Youth perceive government policies as largely ineffective, with only a minority rating them as
supportive, reflecting the need for responsive, youth-centred policy frameworks. Social and identity-
based exclusion also persists, with women, youth with disabilities, and culturally marginalised groups
facing discrimination and limited encouragement. These combined structural, motivational, and
social barriers demonstrate the multifaceted nature of challenges confronting youth
entrepreneurship and highlight the need for comprehensive, integrated interventions.

Drivers and Enablers of Youth Entrepreneurship

The research identifies key drivers and enablers that can catalyse youth entrepreneurship and, by
extension, economic sector growth. Employment necessity and financial independence are primary
motivators, encouraging youth to develop innovative solutions in contexts of high unemployment.
Additionally, the availability of entrepreneurship programmes, digital platforms for e-commerce,
and opportunities in emerging markets, especially green and gig economy sectors, further
incentivise entrepreneurial activity.

The findings reveal that youth are motivated not only by economic necessity but also by the desire
to create social value, address environmental challenges, and develop interpersonal skills such as
resilience, patience, and self-awareness. These drivers highlight the intrinsic and extrinsic
motivations that shape youth entrepreneurial behaviour, as well as the potential of youth-led
ventures to make meaningful contributions to economic development.

Enablers play a key role in transforming entrepreneurial potential into sustainable outcomes by
providing essential resources and support. Financial empowerment through youth-friendly loans,
grants, and investment education is fundamental. Entrepreneurship education with practical,
market-driven curricula equips youth with the skills they need, while policy support streamlines
processes and fosters engagement. Exposure, capacity strengthening, and strategic partnerships
enhance access to markets and mentorship. Media initiatives also shift societal perceptions and
promote youth participation in entrepreneurship.

Partnerships and Integrated Approaches

The findings reinforce the partnership between youth entrepreneurship, green job creation, and
sustainable economic growth. They emphasise the vital importance of adopting integrated
approaches that combine financial, educational, institutional, and societal support mechanisms. The
AU-EU partnership’s focus on renewable energy, green skills development, and youth empowerment
closely aligns with the aspirations and capacities of young African entrepreneurs.

By fostering youth-led innovation, expanding access to resources, and creating supportive policy
environments, stakeholders can unlock Africa’s youth as a driving force for inclusive economic
growth, environmental sustainability, and social transformation. Ultimately, this research
demonstrates that targeted interventions addressing both barriers and enablers can make youth
entrepreneurship — particularly in the green economy — a powerful lever for economic development,
job creation, and long-term societal resilience across the continent.
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